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The contract filler industry had a great deal of good 
news to report in the past 12 months. SPRAY asked fill-
ers to tell us what was new and exciting at their home 
base, and reports were extremely positive.

In 2017, Precise Packaging, LLC, Fall River, MA, expanded 
its range of capabilities for personal care and over-the-counter 
(O-T-C) products and, to accommodate the additional product 
development and testing, opened a new laboratory. According to 
Shaun Gaus, Precise Packaging President & CEO, personal care 
products have continued evolving to keep up with trends and 
consumer preferences. Upscale trial- and travel-sized products are 
gaining in popularity, with growing consumer demand for favor-
ite personal care products in small, on-the-go containers.   

Aerosol Resource Innovations (ARI), Orchard Hill, GA, 
recently purchased its own Konica Minolta Bizhub Press C71cf, 
allowing it to digitally print labels in-house. This allows more 
flexibility to ARI and its customers when it comes to artwork and 
regulatory label changes.

By the end of year, the company plans to double capacity on 
its paint-filling aerosol line by adding an additional filling line. 
An automatic tipper was scheduled to be installed in January by 
MBC Aerosol, with an automatic capper to be installed later in 
the year. 

Last year, Slide Products, Wheeling, IL, completed a multi-
year upgrade and expansion of its filling line and equipment. 
These updates now allow Slide to fill with both 211 X 604 (16 
fluid ounce) as well as 211 X 713 (20 fluid ounce) aerosol cans. 
The new filling equipment also allows for three styles of overcaps 
to be used for both Slide and private-label products, with produc-
tion capacity increasing 25%.

In addition to the new filling equipment, Slide has increased 
facility safety following the installation of a flash activated deluge 
system in its gas filling house.

This year marks Slide Products’ 65th anniversary. What started 
out of a small garage in Skokie, IL has grown to three facilities 
around the U.S.

According to Cortec Corp., Spooner, WI, the company has 
long had an interest in providing more environmentally friendly 
corrosion control technology to the industrial world. As part of 
this effort, the filler has offered various formulas and technolo-
gies to its customers for private label. The last decade and a half 
saw Cortec launch several of its mainstay corrosion control tech-
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nologies in recyclable bag-on-valve (BOV) EcoAir spray cans that 
use compressed air. The corrosion inhibitor technologies that are 
formulated into the cans often have qualities that are environmen-
tally- or user-friendly. These technologies include:

• A biobased temporary coating for storage/shipment of metal 
parts and equipment that can be rinsed off with water. (EcoAir 
BioCorr Corrosion Preventative )

• A water-based cleaner-degreaser that protects against flash 
corrosion on the metals it cleans. (EcoAir VpCI-414 Cleaner 
Degreaser)

• A waterborne vapor corrosion inhibitor that can be sprayed 
into void spaces. The vapor forms a protective layer even on hard-
to-reach spaces. (EcoAir VpCI-337 Corrosion Inhibitor)

• Rust removers that are biodegradable and U.S. Dept. of Agri-
culture (USDA) Certified Biobased Products. (EcoAir VpCI-422 
Rust Remover)

• A water-based replacement for oil-based rust preventatives 
that can be sprayed on metal parts for protection during indoor 
dry storage. It can be left on the metal as a thin protective layer or 
rinsed off with water. (EcoAir VpCI-377)

Cortec continues to expand the EcoAir brand, recently adding 
a corrosion inhibiting release agent for injection molds (EcoAir 
Mold Release) and a graffiti remover with 
flash rust inhibitors for graffiti removal on 
metal surfaces (EcoAir Graffiti Remover). 
The company has plans to further expand the 
EcoAir spray can line in 2018 and offers the 
EcoAir corrosion inhibitors for private label.

In 2017, Formulated Solutions, Largo, FL, 
increased its overall production footprint by 
20% in support of production demand and 
introduction of new platform innovations. 
According to Scott Carpenter, VP Marketing 
& Partner Innovation, the company increased 
its pre-weigh areas at three individual sites, 
added a new, high viscosity/high alcohol 
XP blending site and significantly increased 
analytical capabilities.

Formulated Solutions also 
installed multiple new pieces of 
filling equipment. For instance, it 
increased its BOV filling capacity 
by 100% with a Pamasol 24-head 
filler and a complementary fully 
automated high speed produc-
tion line. It commissioned a 
new metal tube filler (Norden 
702), Scholle liquid bulk bag 
filler and high viscosity packette 
filler (Korber Medipak LA300). 
The company upgraded its gas 
house to become one of the first 

North American clean room flammable gas charging areas (Class 
100,000, ISO 8).  

“We commercially launched two new platform innovations, 
one of which has already been recognized with five industry 
awards,” explained Carpenter.

“eN2fused is a totally new pressurized dispensing platform de-
signed to enhance the topical product application experience and 
increase user compliance. cryO2fused is a refreshing approach to 
cryogenically activated ultra-cooling skin care.”

“Formulated Solutions is a complete manufacturing and ‘inno-
vation-forward’ development company, serving our partner in the 
O-T-C consumer healthcare, Rx pharmaceutical, medical device 
and prestige personal care industries,” concluded Carpenter. 

In 2017, Tri-Pac, Inc., South Bend, IN, registered with the 
U.S. Food & Drug Administration (FDA) to manufacture O-T-C 
products. The company has committed to becoming a leading 
contract development and manufacturing organization (CDMO) 
with R&D and regulatory expertise. 

In 2018, the company will be moving its manufacturing opera-
tions from Vandalia, MI to its new facility in South Bend, IN. 
According to Tri-Pac President Vikram Shah, the new facility 
has over 60,000 sq. ft encompassing manufacturing, blending, 

Cortec Corp., Spooner, WI

Formulated Solutions, Largo, FL
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filling and lab areas. It will also have bulk chemi-
cal storage and bulk propellant tanks, as well as 
analytical and R&D Labs on site totaling 4,000 
sq. ft, include gas chromatograph (GC), Fourier 
transform infrared (FTIR), autoclave and stability 
chambers and other instrumentation. There will 
be clean room batching areas with on-site purified 
water generation, ISO 9001, ISO 14001 certified 
and ISO 13485 compliant facilities, as well as FDA 
and EPA registered sites.

The new facility incorporates an automated 
aerosol line enclosed in Class 100,000 clean rooms 
capable of under-the-cup (UTC), through-the-valve 
(TTV) and BOV filling. It incorporates a fully 
automated, high speed stainless steel aseptic liquid 
filling line enclosed in a Class 10,000 clean room 
capable of filling speeds up to 150bpm. In addi-
tion, Tri-Pac plans to add a second aerosol filling 
line dedicated to O-T-C/personal care products in 
2018 also enclosed in Class 100,000 clean rooms. 

According to Shah, the company plans to expand into the 
filling of cryoablation products, hair growth enhancements, pain 
sprays, hair care and personal care products. 

In September, HBM Holdings announced that it had acquired 
contract manufacturer Aerofil Technology, Inc., headquartered 
in Sullivan, MO. 

“With its culture of continuous improvement, laser-focus on 

Aerofil Technology, Inc., Sullivan, MO

When you have as much experience as we do, the best is more than 
what you do, it’s who you are. It’s also why our quality standards  
have been so high for so long.

At CCL Container, our long-time commitment to partnership and 
performance is most noticeable in a hands-on approach to service 
and our close cooperative relationships with your entire supply 
chain. The result: the best aluminum aerosol for your product. 

• Full-Contour Shaping 

• Dynamic Decorating

• 100% Recyclable 

• Outstanding Service

NO MATTER THE SEASON,
CCL IS YOUR BEST CONTRACT 
MANUFACTURING PARTNER 
TO CREATE THE BEST 
ALUMINUM AEROSOL. 

CCL Container 

One Llodio Drive, Hermitage, PA 16148

CCL Container.com

 Call 
217-260-3108

  Email: 
kkizer@cclind.com

OR
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According to HBM, the key component 
of Aerofil’s growth and customer retention 
strategy is the ability to apply Lean manufactur-
ing practices with an overarching philosophy 
of providing service. With daily tech-enabled 
communication from its customers’ distribu-
tion centers, Aerofil schedules its production 
lines based on end-user consumption and cur-
rent demand. Customers benefit from reduced 
inventory, shortened lead times and substan-
tial cost savings, said HBM. 

Following the acquisition, Bob Dunaway 
remained as CEO of Aerofil. Pat Bergin, 
former President of Aerofil, has moved to a 
Lean consultant position with HBM. Daniel 
Wright, former HBM VP, Corporate Develop-
ment, was named President & COO effective 
at the close. Pam Slaten has assumed the role 
as VP of Sourcing. In total, Aerofil employs 
nearly 500 people in its Sullivan plant. 

According to Wright, HBM found Aerofil’s execution and 
commitment to lean practices as a significant differentiator to 
most manufacturing facilities. 
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delivering value to customers, and a growth strategy that provides 
great opportunities to employees, Aerofil is an exciting addition 
to the HBM portfolio,” said Mike DeCola, CEO of HBM.

ASM Warehouse, Möhlin, Switzerland
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“The facility sets itself apart from most facilities we have seen 
in any manufacturing industry,” he said. 

“In 2018, we are looking to add a drop lot to our operations to 
enhance our direct shipping offering for our customers. This will 
allow us to minimize wait time for truckers, creating efficiencies 
and saving money for our customers and us. 

“We are also assessing adding equipment to existing aerosol 
lines to allow for more flexibility and capabilities but not neces-
sarily capacity,” Wright added.

“We do want to assess additional GMP compliant capacity 
for the personal care market. We see personal care customers 
as a strong fit to our Lean model. Expanding capacity for [this] 
market is a natural progression of our lean journey.

“Also in 2018, we will replace three case sealers with new state-
of-the-art case sealers and replace one case packer with brand 
new case packers to address the changing packaging needs driven 
by e-commerce. We will also install additional blending tanks to 
improve our blending flexibility for our customers.”

Wright concluded, “Aerofil has a strategy of remaining an 
independent aerosol filler and not owning competing brands 
with our customers. All of our R&D and innovation efforts are 
conducted jointly with our customers and under strict confiden-
tiality agreements.”

International fillers flourish
In September, ASM Aerosol-Service AG, Möhlin, Switzerland, 
successfully passed its second U.S. Food & Drug Association 
(FDA) inspection since 2015. The intensive, one-week assessment 
was both a routine inspection and a Pre-Approval Inspection for 
a new pharmaceutical product set to enter the U.S. market in 
2018.

The FDA inspected the entire ASM Quality Management Sys-
tem for cGMP2 compliance and for compliance with applicable 
FDA regulations. The evaluation included the review of produc-
tion facilities, processes, quality systems and quality control.

“The second FDA inspection proves that ASM operates GMP 
production facilities with a high-performance Quality Manage-
ment System,” explained Peter Bernauer, CEO of ASM.

“In order to achieve this, our teams broadly invest in develop-
ment and continuously implement improvements in order to 
comply in all ASM departments to the highest extent possible 
with increasingly stringent regulatory standards and require-
ments.”

In 2017, Toyo & Deutsche Aerosol GmbH, Neutraubling, 
Germany, began filling aerosol hair color products for a global 
cosmetic brand to be launched in various regions.

Swadlincote, UK aerosol business Reabrook is aiming for 
global expansion after landing a £5.5million ($7.2 million) 
invoice finance facility from financer HSBC. This will allow Re-
abrook to focus on growing its Arrow Solutions brand in China, 
which provides degreasing products to manufacturers and the 
rail, transport and oil and gas industries. This expansion follows 
the set-up of a new company, Arrow Shanghai Trading Co. Ltd. 
in 2016, supported by HSBC China. 

Filler fast track
The grass didn’t grow under the feet of filler 
personnel last year. Precise Packaging pro-
moted Radhika Srinivasan to Quality Manager. 
She oversees both quality assurance and quality 
control for the company. Srinivasan joined 
Precise in 2015, having previously served in 
India as head of quality control analytical at 
Novozymes South Asia, Pvt Ltd for five years 
and as a team leader at Biocon Ltd. 

Formulated Solutions announced that pharmaceutical indus-
try executive Trevor Lewis joined the company as VP of Quality 
& Regulatory. Lewis has 30 years of leadership experience within 
analytical chemistry, quality, regulatory, GxP 
compliance, drug development, engineering, 
cGMP manufacturing and validation for sterile, 
aerosol inhalation, topical and oral solid dosage 
forms. Lewis is also joining the Formulated 
Solutions Senior Leadership Team, having 
previously been employed at Mitsubishi Chemi-
cal Holdings, Catalent Pharma Solutions and 
Abbott Labs. 

Lewis brings to the company extensive regulatory experience in 
leading and managing FDA, European Medicines Agency (EMA), 
Brazilian Health Regulatory Agency (ANVISA) and UK Medi-
cines & Healthcare Products Regulatory Agency (MHRA) audits 
and facility approvals.  

As a certified Lean Six Sigma leader, he provides strategic 
guidance, leadership and quality solutions designed to help 
ensure healthy relationships with regulatory authorities and 

customers.
M. Scott Carpenter joined Formulated Solu-

tions as VP of Marketing & Partner Innovation. 
Carpenter has 20 years of experience in the 
field of consumer-centric package development, 
including his most recent position as Senior 
Associate Director of Packaging Innovation & 
Development for Bayer Consumer Care. He 

has responsibility for acquisition and development of brand 
owner partnerships and the co-development of innovative prod-
uct platforms servicing the global healthcare, O-T-C, medical 
device and pharmaceutical industries. Additionally, he guides 
R&D resources on internally funded speculative 
development efforts, geared toward creation of 
novel technology platforms.

Toyo & Deutsche Aerosol GmbH appointed 
Dirk Baeckmann as Head of Sales. 

Colep appointed Andres Labadie as the new 
Sales Manager for the North American region. 
He has extensive experience in international sales 
and brand development in the wines & spirits and 
packaging technology markets, having previously been Business 
Development Manager at Viventions and International Sales 
Manager at Amcor. Spray
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20 years later...
Summit is still  
the answer.
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